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State gov’ts 
energy-reduction 
efforts need 
more money 


By Matt Pilon 


mpilon@HartfordBusiness.com 


$20 million taxpayer-backed investment 

A: reduce state government’s energy use 

nd power bills has shown modest results 

over the last five years, but the state remains 

well behind an original energy-savings target 
established by the General Assembly. 

The legislature created the “Lead by 
Example” (LBE) program in 2011, aiming to 
reduce Connecticut’s power bill — which 
exceeds $200 million annually — as wellas its 
environmental footprint by paying for lighting 
upgrades, replacement windows, new HVAC 
systems and controls, and a myriad of other 
efficiency measures at state buildings, univer- 
sities and high schools. 

But the program, whose bonded funds have 
been exhausted on 70 different projects, has only 
reduced energy consumption by approximately 
2.3 percent from 2010 levels, well below the leg- 
islature’s goal of a 20 percent reduction by 2018. 

The Acadia Center, an environmental 
nonprofit with an office in Hartford, recently 
released a report criticizing Lead by Exam- 
ple’s lack of progress. 


Continued on page 13 


79 Elm St., Hartford 


Project Cost: $349,750 
Estimated Project Savings: $252,134 
Actual Savings So Far: $123,427 


Description: Building on a previous 
upgrade to the energy system in 
DEEP’s headquarters, this project 
included the installation of new HVAC 
control mechanisms that can commu- 
nicate with each other, as well as new 
variable frequency drives and motors 
for air handling units. 







By John Stearns 


jstearns@HartfordBusiness.com 


Hartford areahomecare agency is sched- 
uled by Nov. 1 to join a national study 


conducted by Harvard Medical School 
examining the effects homecare providers 
have on reducing unnecessary client hospital- 
izations and lowering healthcare costs. 

Right at Home, which has 280 franchisee 
offices across the country participating in 
the study, hopes the data ultimately could 
help make its case for homecare agencies to 
receive Medicare reimbursements for their 
contribution to cost containment. 

The study’s findings could also have 
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Robert Scandura, owner and CEO of Right at 
Home for Hartford County, stands with a client 
for whom his office cared. Scandura’s company 
is participating in a Harvard study that will 
measure the quality and costs savings 
associated with homecare services. 


. 


Homecare industry in CT, nationwide seeks 
Medicare reimbursements with Harvard cost study 


implications for Connecticut and other 
states that have adopted policies in recent 
years to encourage home care over institu- 
tionalized settings like nursing-home and 
assisted-living facilities, which are thought 
to be higher costing. 

“Nobody’s studying it in the way were 
doing it, especially not with this national pop- 
ulation, so this is really the first evaluation of 
its kind,” said David Grabowski, professor of 
healthcare policy at Harvard Medical School 
and the study’s principal investigator. 

Key to the study is leveraging technology 
from homecare software company ClearCare 


Continued on page 14 
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FOCUS: 
TRANSPORTATION/ 
CONSTRUCTION 


Traffic Jam 


The state is taking steps to alleviate one of the 
nation’s worst congestion problems, with hopes of 
reducing the number of drivers who commute to 
work by themselves. PG. 8 





Clearing Battlefields 


Barkhamsted-based Tru-Hitch Inc. since the 1990s 
has racked up at least a dozen Pentagon contracts 
manufacturing lifting-towing technology that helps 
U.S. soldiers clear foreign battlefields of destroyed 
or disabled Army troop and equipment carriers, and 
other rolling stock. PG. 3 
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WE DO BUSINESS. 
PERSONALLY. 


We work with you to provide the right 
technology for your business. Switch today 
for maximum Internet download speed 
options up to 10 Gigs. 


It’s all backed by our responsive, 
24/7 business-class customer support. 


15 Mbps Internet 


30-DAY MONEY-BACK GUARANTEE $ 5 99 
mo 


for 12 months with a 2 or 3-year agreement 





CALL (800) 367-1762 OR VISIT COXBUSINESS.COM TO SWITCH TODAY 


*Offer ends 1/1/17. Available to new commercial subscribers (excluding government agencies and schools) of Cox Business Internet™ 15 (max. 15/5 Mbps). Prices based on 2 or 3-year service term. Monthly service fee increases to $69.99 in month 13. 
DOCSIS® 3.0 modem may be required for optimal performance. Prices exclude equipment, installation, taxes, and fees, unless indicated. Speeds not guaranteed. Actual speeds vary. See www.cox.com/internetdisclosures for complete Internet Service 
Disclosures. Rates and bandwidth options vary and are subject to change. Discounts are not valid in combination with or in addition to other promotions and cannot be applied to any other Cox account. 30-day satisfaction guarantee limited to refund of 
standard installation/activation fees and the first month's recurring service and equipment fees (and equipment purchase fees if purchased from Cox) for the newly subscribed services only. Excludes all other costs and charges. Refund must be claimed 
within 30 days of service activation. Services not available in all areas. Other restrictions apply. © 2016 Cox Communications, Inc. All rights reserved. 
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Tru-Hitch Inc. founder/owner Marty Marola had a better idea 
for a tow-lift system for handling extra-heavy loads. The 
result is his “fifth-wheel” lift that his Barkhamsted company 
for years has sold under contract to the U.S. Army. 
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By Gregory Seay 
gseay@HartfordBusiness.com 
.. and allied soldiers for years have 
relied on abit of Connecticut lifting-tow- 
ing technology to clear foreign battle- 
fields of destroyed or disabled Army troop and 
equipment carriers, and other rolling stock. 
Tru-Hitch Inc., based in Barkhamsted, 
since the 1990s has racked up at least a dozen 
Pentagon contracts manufacturing and deliv- 
ering what sole-owner/founder Marty Marola 
says the Army calls its “modular catastrophic 
recovery systems.” 
More sophisticated than a traditional tow- 
truck or flatbed hauler that most motorists 
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are used to seeing when they call for roadside 
assistance, Tru-Hitch’s patented equipment 
is just as vital for getting military vehicles 
unstuck, or hauling damaged or broken ones 
back to the motor pool. 

“We did our first [contract] deployment in 
the 1990s,” said Marola, who resides in Gosh- 
en. “We've been in three wars since we began.” 

Most recently, Tru-Hitch landed another 
Army contract, valued at $7.4 million, for 
repair and refurbishment of as many as 90 of 
Tru-Hitch’s previously delivered towing-haul- 
ing systems. Among them are units delivered 
around five years ago that are now returning 
from their deployment alongside U.S. troops 
in Afghanistan, Marola said. 





Marola says he can’t precisely count the 
number of Army contracts he’s procured 
over the years, but estimates them at around 
a dozen, with more than 300 of Tru-Hitch’s 
“fifth-wheel” towing systems delivered. He 
says Tru-Hitch has run up against some for- 
midable bidders, including several leading 
U.S. heavy-trucks makers. 

Military contracts make up the bulk of Tru- 
Hitch’s growing annual revenue, which Marola 
won't disclose. He says his company is profit- 
able, too. Tru-Hitch employs 26 workers — many 
of them welders and machinists — at production 
facilities in Barkhamsted and Torrington. 

How Marola entered the lucrative world 
of defense contracting is the typical tale of 
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one person with a fresh idea for improving a 
technology that has been around for as long 
as motorized vehicles have existed. 

His grandfather in 1935 launched former 
Marola Motors, a Torrington truck dealership 
where Marola says his mother and father both 
worked, and where as a youngster he learned 
to push a broom. By 18, he was a certified 
welder, repairing vehicles at the dealership 
that sold International brand trucks, he said. 

In later years, Marola ran the business that 
sold, among other things, tow trucks and tow 
hitches. But there was, he said, always the nag- 
ging sense for him that the hook/lift systems 
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Show your 
nlarclatass 
who's boss 





Simsbury Bank’s Cash Management Suite gives 
you the Flexibility to simplify and manage the 
Flow of money through your organization. 


Whether you need to view and conduct business 
online or are looking for automated Anancial 
services, we can offer a comprehensive package 
tailored to your unique business needs. 


To learn more, visit 
SimsburyBank.com/CashManagement 





Simsbury Bank. 
@ joie Bank this way. 
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Axles and other parts stowed at Tru-Hitch’s 
Barkhamsted yard await assembly into trailers. 


© tru-Hitch 


on the tow vehicles were never quite up to 
the task, especially for handling ultra-heavy 
loads like semis and construction equipment. 

“I said, ‘there had to be a way to tow a 
vehicle without overloading the rear axle of 
the tow truck and unsafely lightening the 
steering axle of the tow truck, ” Marolasaid. 

Tinkering in his spare time, Marola 
eventually devised tow-lift hardware that 
the Army and some private-sector buyers 
have come to appreciate. 

Two types of hauling/towing systems 
sprang from Marola’s ingenuity. One is a 
“fifth wheel towing and recovery device.” 
Attached to the turntable of a truck, like the 
one semis use to attach truck to trailer, it 
uses hydraulics to lift the towed vehicle. 

But that alone isn’t enough to lift up the 
front of a vehicle without taxing the tow- 
vehicles rear drive wheels, Marola said. 
Also, super-heavy lifts can cause the tow- 
vehicle’s front axle to lift, compromising 
steering and braking. Tru-Hitch’s system 
solves both, he said. 

To achieve better balance between the 
towed vehicle and the tower, Tru-Hitch’s 
fifth-wheel setup has a pair of extra-long 
and sturdy steel tow prongs — similar to the 
steel lift bars on conventional tow trucks. 

When the _ fifth-wheel’s heavy-duty 
prongs are extended some 8 to 10 feet 
beneath the towed-vehicle’s undercarriage, 
the Army can lift up to 32,000 pounds and 
tow up to 150,000 pounds, Marola said. 

Tru-Hitch’s other product the Army 
covets is a tiltable, flatbed trailer that, 
when linked to its heavy-lift cousin, is 
capable of “rolling on, rolling off,” a vari- 
ety of Army vehicles, all except for an M-1 
tank, Marola said. Its 102-inch wide bed 
can be extended to 114 inches, to accom- 
modate wider vehicles. 

“We can go in as a tractor-trailer,” 
Marola said, describing the workings of 
Tru-Hitch’s “roll-on, roll-off” setup, “sepa- 
rate on the roadway and go in and do the 
recovery and bring the [stranded] vehicle 
back onto the road. Then, using the winch, 
we pull it onto the trailer. Reattach the 
trailer and drive off.” 

At his Barkhamsted facility, Marola 
keeps a “loaner” Army tow vehicle that he 
uses to test fit and fine-tune newly assem- 
bled versions of both technologies. With 
proper maintenance and timely refurbish- 
ment, he says Tru-Hitch’s equipment is 
designed to last at least 30 years. 

“The Army,” Marola said, “has an 
assortment of six different size tractors 
that will attach to our system.” a 
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Changes aplenty for 
CT’s high-speed network 


The state entity that operates a high- 
speed internet fiber backbone for public 
schools, libraries and other users is putting an 
increased focus on attracting business cus- 
tomers, as it grapples with asizable budget cut. 

The Connecticut Education Network 
(CEN), which has an approximately $5.9 
million operating budget, saw its state 
appropriation cut from $2.9 million to $1.1 
million for the fiscal year that began July 1. 

As such, it was forced to start charg- 
ing schools and libraries that previously 
received free services. With future state 
funding uncertain, CEN is aiming for a self- 
sustaining business model. 

Another big change: CEN Director Scott 
Taylor, who has been with the organization 
since 2005, departed this month for a job in 
the private sector. 

Speaking by phone on his last day at 
CEN, Taylor said he has faith Connecticut 
Education Network will persevere. 

“There’s always been a challenge, but 
this group has lost leaders in the past and 
been very resilient,” Taylor said. 

CEN offers internet upload and down- 
load speeds ranging from 10 megabits per 
second up to 100 gigabits per second — 
an ultra-fast speed coveted by the likes of 
UConn and Jackson Laboratory. The fastest 


connection costs $10,000 a month. 

CEN has been available to paying cus- 
tomers, including private businesses, since 
it accepted part of a $94 million federal 
stimulus grant in 2010 that helped it further 
build out its network. 

But it’s done very little marketing to 
business customers, something that will 
soon change, according to Brynn Deprey, 
CEN’s communications manager. 

CEN is planning a targeted approach 
with a modest goal of adding up to 10 new 
paying customers. Since its infrastructure 
is largely centered around schools, poten- 
tial targets include entities that interact 
with schools in some way. 

“We are very much ready to start this 
process of growth and start approaching 
businesses more,” Deprey said. 

For example, CEN recently approached 
the developers of a proposed makerspace in 
Hartford's Colt Building. Bryan Patton said he 
hopes to offer one-gigabit service from CEN, 
should the makerspace get up and running. 

CEN has approximately 10 full-paying cus- 
tomers, including Jackson Lab, the Connecti- 
cut Center for Advanced Technology, Mystic 
Aquarium and Milford cloud service and IT 
provider Digital Back Office Data Center. 

— Matt Pilon 


B of A remains CT’s 
market share leader 


Bank of Amer- 
ica market share 
lead in Connecticut 
has narrowed over 
the past year, despite 
the Charlotte-based 
lender increasing 
its deposit base in 
the state by nearly 
1 percent. 

Meantime, Water- 
bury regional lender 
Webster Bank eked 
ahead of its rival 
Bridgeport-based 
People’s United Bank 
to take over the No. 
2 market-share spot 
in the state, accord- 
ing to recently released data by the Federal 
Deposit Insurance Corp. 

Bank of America, which is the second 
largest U.S. bank behind JPMorgan Chase, 
recorded $29.9 billion in Connecticut deposits 
at the end of June, controlling 23.68 percent 
of the market in the state, FDIC data shows. 

In comparison, Webster Bank had 13.04 
percent of the deposit market share in Con- 
necticut ($16.5 billion), up from 12.82 per- 
cent a year earlier. 

People’s United Bank, Wells Fargo and 
TD Bank rounded out the top five lenders 
in the state, owning 13.01 percent, 7.10 per- 
cent and 5.39 percent of the deposit market 
respectively, FDIC data shows. 

Overall, larger national and_ regional 
banks continue to dominate the Connecticut 
banking scene. 

The state’s 10 largest banks, which all havea 
national or regional presence, own 85.3 percent 


Bank of America 


Webster Bank 


TD Bank 


CT Total 


SOURCE: FEDERAL DEPOSIT INSURANCE CORP. 
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People’s United Bank 149 


Wells Fargo Bank 


Connecticut Deposit Market Share Leaders 


140 29,974,616 23.68% 
118 16,509,443 13.04% 
16,465,476 13.01% 

75 8,982,455 7.10% 
71 6,827,746 5.39% 


1,212 126,576,977 


of Connecticut deposits, FDIC data shows. 
Bank of America has long dominated 
the Connecticut market, but its position 
has weakened a bit. At the end of June 2014, 
for example, the bank owned 25.72 percent 
of Connecticut deposits, FDIC data shows. 
The smaller market share comes as the 
bank shrinks its office footprint in Connect- 
icut, atrend happening among many banks 
statewide, as lenders curb their branch net- 
works and invest more in digital services. 
Bank of America had 140 branches at the 
end of June, down from 142 last year. Connecti- 
cut banks recorded a collective 1,212 branches 
in June, 23 less than a year earlier. Among the 
state’s 10 largest banks, only Liberty Bank and 
Wells Fargo added branches over the last year. 
Overall, deposits for Connecticut’s 62 
banks totaled $126.6 billion at the end of 
June, a5 percent increase from a year earlier. 
— Greg Bordonaro 





DESIGN BUILDERS 


GENERAL CONTRACTORS 


CONSTRUCTION MANAGERS 


SPOTLIGHT ON: COMMERCIAL 


PDS Engineering & Construction served as Design 
Builder for the construction of a new moving and 
storage facility. Construction included sitework, 
concrete, millwork, rough carpentry, insulation, 
roofing, steel erection, HVAC and MEP work. 


Project Features: 

e 40’ eve height for storage purposes 
e Front offices 

e Several overhead bays 


PDS ENGINEERING & 
CONSTRUCTION, INC. 


THINK e PLAN e BUILD 


107 Old Windsor Road, Bloomfield, CT 06002 
(860) 242-8586 | Fax (860) 242-8587 


PDS has been meeting 
the needs of the 
construction industry 
since 1965. Our 
dedicated team of 
design and construction 
professionals welcomes 
the challenge of serving 
its past and future 
customers on their most 
demanding projects. 


INDEPENDENT AUTHORIZED BUILDER 


CHIEFE# 


BUILDINGS 
a division of Chief Industries, Inc. 


The builder’s choice in metal building solutions. 


™, We are philanthropists. 


> 
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We'created the Giving Tree Fund because helping 
others is a family business. 


At the Hartford Foundation for Public Giving, we bring those who 
need, and those who give, together for good. Find out how you 
can be a philanthropist too at hfpg.org. 
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BY THE NUMBERS 


$68.3M 


The amount of annual revenue the 
state of Connecticut is projected to 
lose once Springfield’s MGM 
Casino opens in the fall of 2018. 


38% 


The percentage of the 361,521 
Connecticut households that earn 
less than the basic cost of living, 
according to the latest United Way 
ALICE Report. 


$133M 


The budget deficit that state budget 
director Ben Barnes projected ina 


Sept. 6 memo to agency heads asking 


them to keep their spending requests 
lean, according to the CT Mirror. 


35% 


The percentage of the 117 
Connecticut businesses recently 
surveyed by the Connecticut 
Business and Industry Association 
that said they predict economic 
conditions in the state will improve 
in the short term. 


TOP 5 MOST READ 


on HartfordBusiness.com 


@ UTC reducing pension 
obligations by $1.77B 


OFA: MGM casino impact on 
CT revenues likely to increase 


@ Report: Rocky Hill shows 
strongest economic 
growth in region 


®@ Henkel bringing Arizona 
operations to CT 


lM Moody’s downgrades 
Hartford’s debt rating 


STAY CONNECTED 


For breaking and daily Greater Hartford 
business news go to 
www.HartfordBusiness.com. 


HBJ on Twitter: @HartfordBiz 


HBJ on Facebook: 
www.facebook.com/HartfordBiz 


HBJ on LinkedIn: 
www.linkedin.com/company/ 
the-Hartford-Business-Journal 


Daily e-newsletters: 
HBJ Today, CT Morning Blend 
www.HartfordBusiness.com/subscribe 


Weekly e-newsletters: 

CT Green Guide Weekly, 

CT Health Care Weekly 
www.HartfordBusiness.com/subscribe 
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James Shmerling, CEO, Connecticut Children’s Medical Center 


TOP STORY 


CT Children’s, Yale New Haven in talks 
to create regional pediatric-care system 


Connecticut Children’s Medical Center last week announced it has agreed 
to discuss a partnership with Yale New Haven Hospital to create a new Con- 
necticut and regional system of pediatric care. 

In a written statement, the Hartford-based care provider said its “talks are at 
an early stage and are ongoing,” and that both Connecticut Children’s and Yale 
have a vision to build a pediatric-care system that has national prominence. 

The talks come at a time when hospital mergers have become the norm 
in Connecticut, as care providers adapt to changing payment systems and 
pressures to improve care quality while also lowering costs. 

In a January interview with the Hartford Business Journal, Connecticut 
Children’s CEO James Shmerling acknowledged the financial hurdles his 
hospital needed to overcome. 

One of the hospital’s biggest challenges is that more than half of its pa- 
tients are on Medicaid, which doesn’t fully cover actual costs. In fiscal 2015, 
however, Connecticut Children’s reported a $23.6 million operating surplus. 


ECONOMY & LABOR 


Survey: Businesses Cultivating 
patience for CT economy 


Nearly half of Connecticut business leaders expect stable conditions for their 
firms over the next quarter, a new economic survey from the Connecticut Busi- 
ness and Industry Association has found. 

The 2016 CBIA/Farmington Bank 2nd Quarter Economic and Credit Avail- 
ability Survey reports that 49 percent of companies expect conditions to remain 
unchanged in the short term compared with the previous quarter. 

Just over one-third — 35 percent — said conditions would improve, a 5 
percent increase from the first quarter survey, while 17 percent expect their 
firm’s outlook to worsen, a 2 percent decrease. 

The same holds true roughly for workforce predictions, with 53 percent of 
company leaders expecting no change. About 32 percent say their workforces 
will grow, while 14 percent expect to cut positions. 


Report: CT households still 
struggling to make ends meet 


More than one in four individuals in Connecticut households work while earn- 
ing less than what is needed to thrive financially, according to the latest United 
Way ALICE Report. 





Two years ago, United Way introduced ALICE, which stands for — Asset Lim- 
ited Income Constrained Employed — to place a spotlight on a large population 
of residents in Connecticut, a wealthier state, who are working, but have dif- 
ficulty affording the basic necessities. 

ALICE and poverty households combined account for 38 percent of house- 
holds in the state that struggle to make ends meet. A total of 361,521 Con- 
necticut households fall into what the study describes as the ALICE population. 
These households earn more than the official U.S. poverty level, but less than 
the basic cost of living. This is more than 2.5 times the number of households 
that fall below the federal poverty level. 


MANUFACTURING 


Stanley Black & Decker to buy 
Newell Tools for nearly $2B 


New Britain’s Stanley Black & Decker is acquiring Newell Tools and its Irwin and 
Lenox brands for approximately $1.95 billion, the companies announced. 

In his first big move since becoming Stanley’s new president and CEO this 
summer, Jim Loree said the deal represents the company’s first major acquisi- 
tion since 2013. 

Newell Tools is a large manufacturer of hand tools and accessories, with approxi- 
mately $760 million in revenues and more than 2,500 employees, Loree said. The 
business and its brands will complement Stanley’s global tools and storage business 
under Senior Vice President and Group Executive Jeff Ansell’s leadership, Loree said. 

The acquisition fits into the company’s growth strategy, said Loree, which is 
to “leverage our scale and scope in terms of our manufacturing processes, our 
culture of innovation and our relationships with our key customers. ... We are 
charting a course toward doubling the size of the company by 2022.” 

The transaction is expected to close in the first half of 2017, pending regula- 
tory approvals. 


ENERGY & UTILITIES 


Avon Water Co. to join CT 
Water Service in $32M deal 


The Avon Water Co. and Connecticut Water Service Inc. have reached an agree- 
ment to join forces, in a deal expected to close in April 2017, the firms announced. 

Connecticut Water is a parent holding company based in Clinton and con- 
ducts its regulated water operations in Connecticut and Maine through its oper- 
ating subsidiaries, The Connecticut Water Co. and The Maine Water Co. 

Avon Water serves about 4,800 customers in the Farmington Valley com- 
munities of Avon, Farmington and Simsbury, and is located near Connecticut 
Water’s existing operations in Avon and Farmington. 

The agreement provides for the payment of stock consideration valued at 
approximately $26.2 million and a cash payment of $6.2 million for a total pay- 
ment to shareholders of $32.4 million. The deal requires approval by sharehold- 
ers and regulators in Connecticut and Maine. 


INSURANCE 
Aetna to limit telework, cut back workforce 


Hartford health insurer Aetna has informed employees it will cut back on a 
long-standing practice of allowing telework, offer voluntary early retirement and 
reduce part of its workforce focused on state healthcare exchanges. 

Aetna is in the midst of seeking to acquire Humana, a combination the U.S. 
Department of Justice is challenging, and has recently indicated it will pull out 
of Obamacare exchanges in some states. 

Aetna has offered telework, which allows flexible hours working outside of 
the office, since at least 2005. 

Aetna spokesman Matt Clyburn said that despite priding itself on being a 
leader in telework, “Our goal is to figure out how we can work together in the 
best way. Any changes involve how we can innovate and work toward contin- 
ued growth.” 

Aetna is also offering voluntary early retirements and eliminating 800 jobs no 
longer needed to support participation in state healthcare exchanges. 


Windsor insurer merging with Penn Mutual 


Horsham, Pa.-based Penn Mutual Life Insurance Co. is combining with Wind- 
sor’s Vantis Life Insurance Co., while retaining their respective brands, manage- 
ment teams and headquarters. 

The deal is expected to expand Penn Mutual’s presence in the industry by lever- 
aging Vantis Life’s bank-focused distribution model. Vantis Life will become a whol- 
ly-owned affiliate of Penn Mutual, a Pennsylvania mutual life insurer since 1847. 

The deal, which is contingent upon regulatory approval, allows Penn Mutual 
to expand the reach of its life insurance and annuity products through Vantis 
Life’s direct-to-consumer and bank channels, complementing the adviser net- 
work that already does business with Penn Mutual. 
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OFA: MGM casino impact on 
CT revenues likely to increase 
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Connecticut could lose as much as $68.3 million a year in reve- 
nue starting in fiscal 2019, once the MGM Springfield casino opens, 
according to an estimate from the state’s Office of Fiscal Analysis. 

OFA revenue analyst Christopher Wetzel recently reported the 
projection, basing it on the April 29, 2016 consensus revenue 
forecast and the projected opening of the Massachusetts casino 
in the fall of 2018. 

In the spring of 2015, the Massachusetts casino was expected 
to cost Connecticut $63.5 million in lost tax revenue in fiscal year 
2018, according to the OFA at the time. 

In mid-September, the Mashantucket Pequot and Mohegan 
tribes reopened their request for proposals to build a third Con- 
necticut casino site with a new deadline of Oct. 15. MMCT, the 
Mohegan-Mashantucket Pequot joint venture, is authorized by the 
legislature to seek a site to fend off MGM’s competition. 


Why do Connecticut small businesses choose 





HEALTH CARE 


Aetna, Merck collaborate 
on healthy outcome goals 


Hartford insurer Aetna has entered into a value-based agree- 
ment with pharmaceutical company Merck for two type-2 diabe- 
tes medications, Januvia and Janumet. 

Merck also becomes the first healthcare company to partici- 
pate in AetnaCare, a personalized health and wellness initiative 
that provides members information, tools and support to take a 
proactive role in managing their own health. 

The two companies have entered into a value-based contract 
that supports their objectives in helping adult patients with ap- 
propriate treatment access for type-2 diabetes. Under the pact, 
Merck’s rebates on Januvia and Janumet will be based in part on 
those products’ contributions to helping Aetna’s commercial mem- 
bers with type-2 diabetes achieve or maintain treatment objectives. 

Separately, the two companies are collaborating on AetnaCare, 
an approach that uses predictive analytics to identify target popu- 
lations and proactively curate various health and wellness ser- 
vices as they are available to each member. The aim is to support 
treatment adherence and reinforce healthy lifestyle behaviors. 


Nursing-home operator 
files for bankruptcy again 


A wave of bankruptcies in the state’s nursing-home industry 
continues, following a Ch. 11 reorganization petition recently filed 
by Spectrum Healthcare and its four area facilities. 

Spectrum, which operates facilities in Hartford, Manchester, 
Derby and Torrington, filed its bankruptcy petition in Hartford fed- 
eral court, according to court records. 

It's the second time the Vernon-based company has filed for 
Ch. 11 since 2012. 

The parent company and its four affiliates reported a combined 
$12.6 million in assets, primarily cash. Each also reported liabili- 
ties ranging from $1 million to $10 million. 

Spectrum emerged from its previous bankruptcy in 2013. 
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Contact your agent for a quote or visit cbia.com. 
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WHAT’S AHEAD: 


10/24 Focus: CT Family Business Awards 
@ The List: CT Family Business Awards 


Nonprofit Profile: CT State 
Medical Society 


CALENDAR 
THURSDAY, OCT. 20 
IT Summit 


The Connecticut Technology Council is hosting its annual IT Summit Oct. 20, 
featuring keynote speaker Eash Sundaram, the executive vice president 

of innovation and chief information officer at 
JetBlue Airways. 


The event runs from 8:30 a.m. to 4:30 p.m. at 
the Trumbull Marriott at 180 Hawley Lane. 


There will be various panel discussions on 
topics ranging from big data, biomodal IT 
and cloud innovation and opportunity, to 
responding to a data breach and how to 
attract IT talent. 


Cost to attend ranges from $85 to $105. 





[ > 
Eash Sundaram 
For more information or to register go to: http://www.ct.org/signature- 
event/it-summit/. 


FOR A COMPLETE LIST OF GREATER HARTFORD BUSINESS EVENTS, GO TO 
WWW.HARTFORDBUSINESS.COM AND CLICK ON ‘CALENDAR.’ ALL CALENDAR ITEMS 
MUST BE SUBMITTED ELECTRONICALLY VIA OUR WEB SITE, HARTFORDBUSINESS.COM. 
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Traffic Jam 


CT takes steps to address one of 
nation’s worst gridlock problems 


By Matthew Broderick 

Special to the Hartford Business Journal 
tate Department of Transportation spokesman 
Kevin Nursick understands Americans’ fascina- 
tion with their cars. 

“The freedom that the automobile provides is part 
of Americana,” he said. “It’s a mindset that’s pretty 
entrenched.” But increasingly in Connecticut and nation- 
wide that freedom is coming at a price: traffic congestion. 

In fact, according to two recently-released reports, 
Connecticut has among the worst traffic congestion in 
the country. According to the Urban Mobility Scorecard, 
areport released by the Texas A & M Transportation Insti- 
tute and traffic monitoring firm INRIX, Hartford was the 
fifth most congested medium-sized city in the U.S., with 
drivers spending an average of 45 hours a year in traffic 
delays; New Haven ranked 11th, accounting for roughly 
40 hours spent in congestion. Additionally, a report from 
TRIP, a Washington, D.C.-based national transportation 
organization that tracks both congestion and conditions of 
America’s interstate highway system, found Connecticut 
ranked eighth nationally for traffic congestion, with more 
than 60 percent of its interstates classified as congested. 

And that congestion comes at a price, with traffic 
collectively costing Americans more than $124 billion 
a year, which is expected to increase by more than 50 
percent — to $186 billion — by 2030, according to the 
Center for Economics and Business. 

In part, crowded highways — in Connecticut and 
nationwide — are due to over usage of the interstate sys- 
tem. While interstate highways represent only 2.5 per- 
cent of lane miles in the U.S., they carry 25 percent of the 
nation’s vehicle travel. In Connecticut, the root cause of 
congestion, Nursick contends, is two-fold. “One challenge 
is that in previous years, there’s been underinvestment 
in infrastructure,” he said. “The other is the number of 
single-occupancy vehicles during peak commute times.” 

Connecticut is working to address both challenges and 
with good reason. According to the TRIP report, 14 percent 
of the state’s interstate highways are in poor or mediocre 
condition, compared to 12 percent nationally. And 7 per- 
cent of Connecticut’s bridges are structurally deficient, 
more than twice the national average of 3 percent. Cur- 
rently, the state is in the early phases of a 30-year, $100 
billion initiative — “Let’s Go Connecticut” — to improve 
and in some cases widen major statewide arteries. 

But Nursick says improving congestion also requires a 
cultural shift in the commuting mentality. He points to the 
latest census data showing that nearly 80 percent of Con- 
necticut workers — or roughly 1.4 million people a day — 
drive alone to work, while 5 percent use mass transit and 
8 percent rely on carpooling, anumber the state wants to 
increase, and has been investing the resources to do so. 

“We have a substantial program called CTrides, 
which is designed to encourage employees to com- 
mute to work any way other than driving alone,” said 
Jim Stutz, transportation supervising planner for the 
state Department of Transportation, who helps man- 
age CTrides’ business partnerships. “We currently have 
393 employers working with us to promote carpooling.” 

Margaret Romaniello, who manages the Hartford 
branch of the Internal Revenue Service, started part- 
nering with CTrides in 2014, when the IRS moved its 
Wethersfield employees to Hartford as part of a consoli- 
dation. “I knew the move would be difficult for some 
employees who drove because there is no free parking 
in Hartford,” Romaniello said. “So I wanted to educate 
colleagues about commuter options.” 

That’s involved hosting several promotional exhibit 
events with CTrides personnel who, Romaniello says, 
can show employees individualized carpooling or mass- 
transit commuting options. Like many CTrides partners, 
the IRS offers small incentives — from raffle prizes to free 
bus passes — to encourage employees to start trying pub- 
lic transportation. “If people can try it, even once or twice 
aweek, that’s what I encourage,” Romaniello said. “People 
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I-84 remains one of the main 
arteries to get workers to and 
from downtown Hartford. 





How CT residents commute to work 


The chart below is a breakdown of how the 1.7 
million commuters in Connecticut get to work, 
based on 2014 U.S. Census data. 


Public Worked 
Transportation Walked at Home 
4.70% ae 4.23% 
Other 
Means 





1.18% 9 


Drove Alone 
78.65% 


SOURCE: THIS DATA ORIGINATES FROM THE AMERICAN COMMUNITY 
SURVEY (ACS) FIVE-YEAR ESTIMATES. 


need to get past the need to have a car.” 

And while they may represent a fraction of the total 
commuting population in Connecticut, the number of 
state residents leaving their cars behind for their com- 
mute has grown, says Russell McDermott, program 
manager of CTrides. McDermott is quick to point out 
that the program, which was founded in 2005, has grown 
most substantially since the introduction in 2011 of NU 
Rides, the state’s transportation incentive program, 
which offers arange of prizes, including gift certificates 
to retailers statewide, in exchange for members’ using 
and tracking carpooling or mass-transit usage. 

Last year, the program eclipsed the 40,000 member 
mark and has since its inception provided more than $1 
million in prizes. But the return on investment has been 
substantial. Since 2005, according to CTrides statistics, 
the program has helped save more than $89 million in 
commuting costs, conserved nearly 7.5 million gallons 
of gas, and prevented more than 73,000 tons of emissions 
that would have been caused by solo commuters. 

Nursick and Stutz are encouraged by those numbers 
but know the ultimate solution to traffic congestion 
won't only come from wider highways, but from shift- 
ing a well-ingrained mindset about commuting. 

Slowly the state’s efforts are finding converts like 
that IRS’s Romaniello, who sees not only the cost sav- 
ings of alternative approaches but the mental benefits 
of having someone else take the wheel. 

“Ido my best to avoid driving to work now,” she said. 


Q&A 


CT’s transportation 
infrastructure ranks 
among bottom 10 in U.S. 


Q&A with David T. Hartgen, senior fellow, and Baruch Feigen- 
baum, transportation policy analyst, with the Reason Foundation, 
which just released its 22nd Annual Mighway Report that ranks 
how state-owned road systems are performing relative to others 
in categories like traffic fatalities, pavement condition, deficient 


bridges and spending per mile. 


The Reason Founda- 
tion’s 22nd Annual 
m@ Highway Report finds 
that 40 states now have traf- 
fic delays that cost drivers 
at least 20 hours per year; 
states made progress on defi- 
cient bridges; state 
highway spend- 
ing decreased 
slightly; and pave- 
ment conditions 
worsened margin- 
ally. Of those four 
points mentioned, 
which is the most 
troubling? 
A: All are of con- 





bridges and 44th in rural prima- 
ry road condition. Connecticut 
ranks better on Interstate pave- 
ment condition (24th), narrow 
lanes on rural roads (12th) and 
fatality rate (9th). 


Q: From your 
national perspec- 
tive, what can 
Connecticut do 
to improve its 
standings? Are 
there any “easy” 
solutions to the 
issues it faces? 

A: The number 
of deficient bridges 


cern, but in our view DAVID T. and the pavement 
the greatest concern HARTGEN conditions on rural 
is traffic congestion, {aii ena Goats Ake 
which increases com- Senior fellow, clearly hurting the 
muter travel times and Reason state’s overall rank- 
reduces regional and Foundation ings. A greater focus 
national productiv- on those problems 


ity. With the economy 
growing and_ total 
vehicle-miles __ trav- 
eled increasing, traf- 
fic congestion has 
increased much faster 
since 2012 than it did 
during prior years, 
where the recession 
was playing a role in 
reducing travel and 
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would almost cer- 
tainly help the state’s 
rankings. Overall, 
the state can look 
for ways to have its 
higher-than-average 
spending numbers 
translate into bet- 
ter results or it can 
reduce its costs. 





congestion. Without Q: According to 
adequate improve- FEIGENBAUM the report, on aver- 
ments in road capac- AgdbOUnSHBE Sado ads cDacdooBNsANEaboenSEbaSs age, states spent 
ity, congestion is likely Transportation $10,000 on admin- 


to continue to worsen 
in many states, which 
would negatively 
impact quality of life 
and the economy. 
Connecticut currently 
ranks 31st in congestion delays. 


Reason 


Q: Connecticut ranks 44th 
in overall performance and 
cost-effectiveness rankings 
in your report. What drives 
the state’s low rankings? 

A: Connecticut has a rela- 
tively small state-owned road 
system, 4,079 miles, but it spends 
three times aS much money per 
mile ($478,000 per mile) than the 
average State. Per-mile expen- 
ditures for capital work, main- 
tenance and administration are 
also high. 

As one of the states that is 
spending the most per mile in 
these categories, taxpayers might 
expect superior results. But the 
system’s condition ranks 46th 
out of 50 in percent of deficient 


policy analyst, 


Foundation 


istrative costs for 
each mile of road 
they control. In 
contrast, Connect- 
icut spent $83,282. 
What makes our 
roads so much more expen- 
sive to administer? 

A: Generally, states with smaller 
road systems, like Connecticut's, 
tend to have somewhat higher per- 
mile administrative costs. However, 
this difference is very large so Con- 
necticut could look into office costs 
and non-essential spending that it 
may be able to reduce. 


Q: What would the impact 
be if the state got its admin- 
istrative costs down to the 
national average? 

A: If Connecticut’s adminis- 
trative costs were equal to the 
national average, its overall rating 
in this report would’ve improved 
from 44th to 35th. 
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a 
ALTERNATIVE MEDICINE 


CAN BE A SMART 


ALTERNATIVE. THAT’S 
WHY WE COVER 


ACUPUNCTURE. 


In China, acupuncture originated as a way to balance the flow of energy within the body. 

At Harvard Pilgrim, we cover acupuncture* to give your employees a more balanced variety 
of options—because sometimes, alternative medicine is the right alternative. Our acupuncture 
benefit covers up to 20 visits per year for your employees. However your employees stay 
healthy, you can always count us in. 


To learn more, call your broker or visit harvardpilgrim.org/Acupuncture 


Harvard Pilgrim 
HealthCare 


of Connecticut, Harvard Pilgrim Health Care of New England and HPHC Insurance Company. 


Harvard Pilgrim Health Care includes Harvard Pilgrim Health Care, Harvard Pilgrim Health Care 


*Copayments, deductibles and coinsurance also may apply. Not all plans cover acupuncture as 
a medical benefit. Be sure to check your Schedule of Benefits for complete details. 
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THE LIST 
Commercial contractors in Greater Hartford 


(Ranked by number of local employees as of Sept. 2016) 


No.of local 
employees/ Chief 
Total Largest 2015 job in CT/ Services executive/ 
Rank Company employees Revenue 2015 Value offered Title 
A/Z Corp. Perry K. 
242 Trumbull St., 2nd Floor 374/ Mohegan Sun Earth Tower, Uncasville/ Lorenz 
A Hartford, CT 06103 452 $233,995,137 $90,065,907 Design, construction and maintenance Brecdenne 
800-400-2420; www.a-zcorp.com CEO 
— ee Mike 
eee ne a Harry and Jeanette Weinberg Campus, Jewish Preconstruction, estimating: construction otakowsk 
@ Farmington, CT 06032 120 $271,355,134 PenIDE Se twice>, SnOgep ol sontiecing, building nlormatonincdeling,, ecient 
Send - $78,400,000 9; Aaa 9: CEO & 
860-284-7400; www.kbebuilding.com safety and quality control principal 


All State Construction Inc. 


449 Cooke St., P.O. Box 805 80/ Specialty contractor focusing on design Bechara 


3 Farmington, CT 06034 80 $15,141,920 sacred Heart Sea ase ane hall, Fairtield/ and construction of general, mechanical procidont 
860-678-0678; www.allstateconstruction- eae: and civil projects 
inc.com 
Bartlett Brainard Eacott Inc. ‘janae' 

4 70 Griffin Road South 75/ $125.000,000 CREC Museum Academy, Bloomfield/ Construction management, general Eacott. Ill 
Bloomfield, CT 06002 76 $46,000,000 contracting and design-build Bresidant 
860-242-5565; www.bbeinc.com 
Gilbane Building Co. : ae 

Construction and facilities-related services, 

5 208A New London Turnpike 74/ $4,500,000,000 Enfield High School, Enfield/ from pre-construction planning and John Hawley 
Glastonbury, CT 06033 2,677 $89,765,000 RISGIAIC GRC ORC UII GHAI @OnGIn chon Vice president 
860-368-5100; www.gilbaneco.com g g 
FIP Construction Inc. William 

ae Construction management, general 
1536 New Britain Ave. 70/ Morgan High School, Clinton/ Se Gartland Hardy 

6 Farmington, CT 06032 70 $150,000,000 $52,000,000 Se el“ Precicente 
860-470-1800; fipconstruction.com P CEO 
Network Interiors Inc. MiclicaaiG 

7 55 Robert Jackson Way 55/ $9 470,800 Woodruff Family YMCA, Milford/ Commercial metal framing, drywall and Shera 
Plainville, CT 06062 S15) eee: $1,055,000 general contracting Bree deni 
860-793-1188; www.network-interiors.com 
Newfield Construction Inc. ; Construction management, general 

8 225 Newfield Ave. 50/ $100,000,000 Housatonic aa lL pl Lafayette Hall, contracting and design-build for schools, Damien Davis 
Hartford, CT 06106 50 $30 son ood corporate, health care, senior living, multi- President 
860-953-1477; www.newfieldconstruction.com family housing and industrial 
PDS Engineering & Construction Inc. Panaid 
107 Old Windsor Road 48/ Construction management, general 

9 Bloomfield, CT 06002 48 $54,633,194 Ss contracting and design-build tte seus 
860-242-8586; www.pdsec.com 
Downes Construction Co. LLC Joseph N 
200 Stanley St., P.O. Box 727 45 (1)/ 

1 O New Britain, CT 06050 45 Puls we hl ae 
860-229-3755; www.downesco.com 
HAKS Engineers PC 
, Construction management, inspection, _Husam Ahmed 
A A is pales ae Suite 201 oe ee N/A N/A engineering, materials testing, architecture Chairman & 
fe and land surveying CEO 
860-632-5155; www.haks.net 
The Associated Construction Co. jocash D 
A 2 1010 Wethersfield Ave., Suite 206 40/ $33 100,000 The Tannery, Glastonbury/ Construction management and general ntneeee 
Hartford, CT 06114 45 aaa $46,000,000 contracting Pracidani 
860-296-4114; www.accgc.com 
Consigli Construction Co. Inc. Pre-construction, lean practices, 
A 3 100 Allyn St. 30/ $915.000,000 sacred petal thal Cas Health information modeling, quality control, See 
Hartford, CT 06103 850 este $59 035.099 LEED, sustainability and self-performance CEO 


860-741-9850; www.consigli.com Capabilities 


Source: Each company via survey. Note: This list includes only construction managers or general contractors who attend projects on-site daily and who have bonding. N/A = Not available. 
(1) Figure from 2015 survey. 


—Compiled by Stephanie R. Meagher. 


To view the full list, please visit HartfordBusiness.com 





Facility & Property Management 


e Building & Grounds Maintenance 
e Commercial Property Management 
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e Corporate Real Estate Management 
e Court Appointed Receivershiops 
e Facilities Consulting 


Customized, cost-effective facility maintenance programs, 
tailored to the needs of your business. 
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&A 


Larson: $10B tunnel plan will reshape Greater Hartford 


Q&A talks to U.S. Rep. John Larson (D-CT) who recently unveiled a $10 billion plan to replace a stretch of I-84 and I-91 through Hartford with two separate highway tunnels. 


What was the genesis of this plan? 
A: This is all about a long-term 
m@ vision. | wanted to examine the big 
infrastructure challenges our region faces 
and what we want our communities to look 
like for generations to come. Replacing the 
Aetna viaduct presents an enor- 
mous opportunity to reshape 
the Greater Hartford region for 
the better. In my view, there is 
no reason we should be wedded 
to a highway configuration that 
was laid out in the middle of the 
last century in order to accommo- 
date the G. Fox department store, 
which has long since closed. Let’s 
have a vision for our future. 

What I am proposing is burying 
I-84 in atunnel under much of Hart- 
ford and into East Hartford as well 
as tunneling I-91 in Hartford along 
the Connecticut River. This will 
cost more than the current alterna- 
tive under consideration but it will 
provide greater benefits and has the advantage 
of solving the region’s infrastructure challenges 
in a holistic manner. 

The Aetna viaduct will become an urban 
boulevard that will reconnect neighbor- 
hoods in Hartford that have been tragi- 
cally divided for a half-century. It will also 
be a tremendous boost to East Hartford 
by allowing the current mixmaster inter- 
change that takes up acres of valuable 
real estate to be repurposed into develop- 
able land. When you add to this reverting 
the Bulkeley, Founders, and Charter Oak 
bridges into boulevards for local traffic, 


JOHN 


>) Q&A: Hartgen & Feigenbaum 


Q: Connecticut ranks 47th in total 
disbursements per mile and 50th in 
administrative disbursements per mile. 
Massachusetts is 48th in both areas, 
and Rhode Island is 45th for both. Is 
there something about Southern New 
England driving this? Or is it more a 
political than geographical issue? 

A: Southern New England’s road systems 
are typically older, winters are severe, unit 


october is 





LARSON 


U.S Rep. (D-CT) 


pedestrians and bicyclists, what you are left 
with between Hartford and East Hartford is 
a livable, interconnected community. 

Furthermore, it provides a solution for one 
of the most crucial challenges facing both 
sides of the River: the continued erosion of 
our levees. 

On top of that, by tunneling 
I-91, you open up access to Hart- 
ford’s riverfront from downtown 
all the way to Coltsville, our 
newest national park. Not only 
will this make the riverfront 
accessible to recreational and 
development opportunities but 
it will facilitate needed improve- 
ments to the levee system, which 
remain vulnerable due to the 
current configuration along I-91. 
Finally, by keeping the viaduct 
in service during construction 
of the tunnels, we avoid the mas- 
sive disruption to the city that 
businesses and residents are 
fearing may happen under the current plans 
to replace the viaduct. 


Q: You said you are going to pursue 
federal money to help pay for the proj- 
ect. How much in federal funds are you 
chasing after? How much would the state 
have to chip in? What are the chances of 
a divided Congress passing such a spend- 
ing measure? 

A: I strongly believe that no matter the out- 
come of the upcoming election, there will bea 
bipartisan push in Congress to do something 
big on infrastructure. Connecticut needs to 


costs are higher, and traffic is denser than 
in many other states. But other states with 
similar conditions, like New Hampshire 
(26th overall) and Maine (fifth overall), are 
ranked higher. So attention to both internal 
(e.g. agency and budget) and external (e.g. 
road maintenance and construction poli- 
cies) factors impacting the state’s spending 
can be helpful. 

Each state has its own geography, traffic, 
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manufacturing. 
make it your future. 


be ready with a plan if funding becomes avail- 
able. According to the American Society of 
Civil Engineers, our nation needs to invest 
$3.6 trillion by 2020 to maintain our crum- 
bling infrastructure. We know that investing 
in infrastructure boosts the economy. This 
is the type of project that we need to put 
people to work and to build the foundation 
for our economic future. We are working with 
ConnDOT to include this more comprehen- 
sive approach in their study, but we’re confi- 
dent this is a solution that will pay off in both 
the short and long term. 


Q: Your plan calls for tolls at the 
entrances of the tunnel. Won’t tolls dis- 
courage people from driving into Hart- 
ford and have the opposite intended 
effect of what this project sets out to 
do? Why not put tolls at the state’s bor- 
ders instead? Are there any other fund- 
ing options? 

A: All funding options have to be on the 
table. That includes a federal infrastructure 
bank, gas tax revenue, and we need to exam- 
ine tolling as well. A significant portion of 
the 275,000 vehicles that utilize the I-84/I-91 
interchange every day are driving through 
Connecticut. These interstate vehicles get a 
free ride while they clog our highways and 
create wear and tear. Tolling may not be the 
only solution but we ought to take a hard look 
at it as an option. Connecticut residents pay 
tolls in other states. It is about time out-of- 
state drivers pay us in return. Furthermore, 
current highways and bridges will be repur- 
posed, providing Connecticut residents with 
avariety of local routes. 


weather and development patterns, which can- 
not be changed. However each state’s road 
investment and management policies can be 
shifted to focus on areas of need and make sure 
its spending is achieving its goals. Becoming 
more efficient requires long-term commitment 
from state leaders. 


Q: When it comes to Connecticut 
highways, what’s being done right? 


Q: Why make this proposal now, espe- 
cially when the state Department of 
Transportation has been studying the 
reconstruction of the I-84 viaduct for 
several years and recently ruled out tun- 
nel construction? 

A: The decisions we make now will shape 
our region for generations. What is important 
is that we take the time to get it right so that 
we don’t build something that is obsolete 
the moment a shovel goes into the ground. 
That is what happened with the Aetna via- 
duct. Because of decisions made in the 
1960s, Hartford was divided for half a cen- 
tury. It would be a tragedy if we didn’t seize 
this opportunity with a long-term vision. 
I also look at our major employers such as 
the Aetna, Travelers, St. Francis Hospital, 
and others who would be greatly affected if 
we have to shut down I-84 for an extended 
period of time while the viaduct is rebuilt. 
Tunneling allows us to keep the viaduct open 
during construction so that we don’t have to 
shut the city down. 


Q: What kind of response have you 
received from this proposal? 

A: The reception that this concept has 
received has been tremendous. The business 
community has embraced the idea, the may- 
ors of Hartford and East Hartford understand 
the benefits, and this will be great for our con- 
struction industry. People are excited to do 
something for our future. Will there be acost? 
Of course, but those costs will be spread out 
over multiple years during construction, and 
once you've made the investment up front, the 
benefits will be there for generations. ia 


What’s stopping the state from being 
50th in your rankings? 

A: Connecticut can be proud of its rela- 
tively low fatal accident rate (ninth), a low 
percentage of narrow lanes on rural roads 
(12th), and a relatively low percentage of 
pavement in poor condition on urban inter- 
states (26th). These successes can serve as 
guideposts for improvement in other parts of 
the state’s system. a 
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JEFFERSON RADIOLOGY 


Different MRIs for 
Different People 


Ask your doctor which MRI 
is right for you 


Learn more at www jeffersonradiology.com or 
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Goodwill Westport 
2011 | 9,960 sq. ft. 


Goodwill Torrington 
2002 | 14,690 sq. ft. 


Contact us at 1-855-BUILD-86 or visit us on the web. 


ENGINEERS ¢ DESIGNERS e CONTRACTORS 
www.borghesibuilding.com 


©2011 BlueScope Buildings North America, Inc. All rights reserved. Butler Manufacturing™ is a division of 
BlueScope Buildings North America, Inc. 


2155 East Main Street ¢ Torrington, Connecticut 06790 
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Former 








17,000-square-foot former down- 
A town Simsbury mansion converted 

to commercial use is on the market 
for the second time in three years, with 
a $2.25 million asking price, brokers say. 

The vacant, three-story brownstone at 
690 Hopmeadow St. was built as a home- 
office by businessman Joseph R. Ensign in 
1905 and known locally as “The Mansion 
at Chestnut Hill,” according to Hartford 
listing broker CBRE-New England. 

Over the years, the mansion on 3.24 
acres was converted to strictly commer- 
cial use and leased to various tenants, most 
recently as a branch for Webster Bank. 

The land on which it sits is approved, 
CBRE-New England said, for mixed-use 
development including multi-family/condo- 
miniums, office, medical office and hotel, 
as well as specialty uses including bed and 
breakfast and health/spa/wellness. 

Chestnut Hill Associates of Simsbury 
LLC in spring 2013 paid Webster $1 million 
for the property. The bank had vacated 
the building the previous November, to 
take up space for a new branch up the 
block, at 708 Hopmeadow St. 

Chestnut Hill Associates said at the 
time that it had plans for the structure but 
did not elaborate. 





$3.8M Avon listing 

The vacant Avon commercial building 
that over the years has housed several 
retail-furniture stores is for lease or sale 
for $3.8 million, brokers say. 

The 20,500-square-foot building on 
2.73 acres at 16 Waterville Road/Route 
10, at the intersection of Route 44/Albany 
Turnpike, is offered for lease at $20 a foot 
triple net, said Newington listing broker 
Reno Properties Group Inc. 

The property most recently housed 
the Broyles Furniture & Rugs showroom. 
Before that, it was home to Nassau Furni- 
ture for anumber of years. 

The property has parking for 70 vehicles. 
The building got anew roofin 2012, Reno said. 


Lockton’s Farmington relo 

Independent insurance broker Lock- 
ton Companies is relocating its Farming- 
ton offices from one side of town to the 
other, brokers say. 

The Kansas City, Mo.-based Lockton 
signed a long-term lease with landlord 
Fusco Corp. for 14,813 square feet of Class 
A space at 76 Batterson Park Road. 

Lockton has been housed at 195 


Simsbury mansion turned commercial building at 690 Hopmeadow St. 








Ex-Simsbury mansion 
for sale at $2.25M 








Scott Swamp Road. 

Colliers International represented 
Fusco. Cushman & Wakefield was Lock- 
ton’s broker. 


Adaptive Movement’s space 

Fitness promoter Adaptive Movement 
Parkour has leased 13,000 square feet in 
New Britain, brokers say. 

AMP leased space in the two-story 
industrial building at 60 Peter Court from 
landlord Maxwell P. Coltrain, said broker 
Reno Properties Group Inc. 

Brokers say the building was convert- 
ed to accommodate the growing Connect- 
icut fitness and sports craze of “free-run- 
ning” around obstacles and over barriers, 
also known as “parkour.” 


$4.75M Plainville listings 





Two Plainville retail buildings com- 
prising 35,000 square feet are on the mar- 
ket for $4.75 million, brokers say. 

Known as Olde Canal Square Shopping 
Center, both are at 35 Farmington Ave. 
and have a mix of retail and commercial 
tenants, according to listing broker Reno 
Properties Group Inc. 

Tenants include AAA, Bagels Plus, 
D&L Nail Salon and Pottery Piazza. Hf 
Deal Watch wants to hear from you. 
E-mail it, along with contact informa- 
tion to: gseay@HartfordBusiness.com. 
Gregory Seay is the Hartford Business 
Journal News Editor. 


www.HartfordBusiness.com 
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Tweak could open energy-cash faucet 











x= 
= CO 
— 
0 
a 
oO 
4 
oO 
4 = 
= 
" —| 
aS 
T 
(oe) 
71 — 





110 Sherman St., Hartford 


Project Cost: $308,522 
Estimated Project Savings: $18,039 
Actual Savings So Far: $3,387 


Description: Following the failure of 
pneumatic controls in the building, 
which houses the Attorney 
General’s office, air conditioning 
stopped working and the property 
lost control over heating zones. The 
state installed a digital electronic- 
control system, meant to reduce 
consumption of both electricity and 
steam piped from the nearby UConn 
Law campus. 


“It doesn’t appear that the program is on 
track,” said William Dornbos, senior attorney 
and director of Acadia’s Connecticut office. 
“It’s hard to see, based on this information, 
how the program is going to get there.” 

Lawmakers allocated $15 million to the pro- 
gram, overseen by the Department of Energy & 
Environmental Protection (DEEP), in 2011 and 
an additional $5 million in 2015. The program 
has also benefited from utility-run, ratepayer- 
funded efficiency programs. 

Though the energy-savings pace appears 
sluggish, DEEP defended its efforts and invest- 
ments thus far, which are projected to save $2.8 
million per year, with an average payback of less 
than seven years per project. Approximately 
half of the projects aren’t complete, according 
to DEEP, meaning they aren't yet realizing pro- 
jected savings, but the agency is also laying the 
groundwork for much larger efficiency projects 
that will ramp-up savings in the future. 

“Here’s what I’m confident about,’ said 
Diane Duva, director of DEEP’s Office of Ener- 
gy Demand. “We're making significant progress 
in making our buildings more energy efficient.” 

Acadia’s report also criticized DEEP for not 
releasing mandated annual reports on the pro- 
gram’s progress, which it said makes it difficult 
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for the public to track 
results. DEEP pub- 
lished annual reports 
online earlier this 
month covering 2014 
and 2015, following 
the publication of 
Acadia’s report. 

“We regret that 
reports on the prog- 
ress of the Lead By 
Example program 
were delayed and 
not submitted on 
the required annual 
basis, although we 
provided updates on 
our web site on aregu- 
lar basis and respond- 
ed to requests for 
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Rentschler Field, East Hartford 


Project Cost: $280,702 
Estimated Project Savings: $168,010 
Actual Savings So Far: $254,628 


Description: This project included the 
installation of anew HVAC control 
system that can vary its output based 
on occupancy, temperature and other 
sensor-detected settings. The project 
also included the rewiring of individu- 


receive the remain- 
ing $5 million, while 
DEEP hopes a third 
large project involv- 
ing the Department 
of Corrections will 
receive upfront financ- 
ing from the quasi- 
public Connecticut 
Green Bank. The three 
combined would save 
an estimated $6 mil- 
lion a year, nearly 
tripling the financial 
savings of the LBE 
program to date. Still, 
even if those projects 
are completed, they’re 
unlikely to make a 
large enough impact 


information,” DEEP al lighting zones and the installation to get the state to its 20 
spokesman Dennis of lighting sensors in stairwells. A percent reduction goal 
Shennan recovery system for ventilation cap- by 2018, according to 
tures duct exhaust to offset electric ae 
; ; usage from duct heaters and other Acadias Dornbos. 
Financing equipment in the colder months. Duvasaid there are 
challenge other opportunities 


It’s likely Lead by 
Example will need 
far more than the original $20 million to shave 
20 percent off of the 3.9 trillion British thermal 
units of electricity and natural gas the state used 
in 2010, which is the equivalent of how much 
power 130,000 average households use in a year. 

Besides the cost and complexity of proj- 
ects, particularly larger ones, the state’s real- 
ty portfolio is massive, with approximately 
4,000 buildings and a nearly equal number of 
separate utility accounts. 

“The $20 million, I think it was a start,” 
Duva said, adding that DEEP is already pre- 
paring to add $38 million of its own previ- 
ously approved bond funding to push several 
large energy-efficiency projects forward. “It 
gets some projects going and proves the con- 
cept that there’s a good return on investment 
for energy efficiency in state buildings.” 

The next major project on deck is Con- 
necticut Valley Hospital in Middletown, which 
would receive $33 million from DEEP’s own 
pot of money to finance an energy-performance 
contract projected to save the state facility $1.8 
million a year. Under such an arrangement, an 
energy contractor would guarantee a certain 
level of energy savings, which would pay for 
the upfront costs over time. 

The Department of Motor Vehicles would 


\ $7 OFF LUNCH 


for major energy sav- 
ings, but to complete 
additional efficiency projects, DEEP and the 
Green Bank will likely need the legislature's help. 

Bert Hunter, the Green Bank’s chief 
investment officer, said private financiers 
have plenty of appetite to invest in energy- 
performance contracts at state facilities, but 
Connecticut’s bond cap creates a hurdle. 

As it currently stands, borrowing for such 
projects — even though they generate revenue 
inthe form of negotiated, guaranteed savings — 
counts toward the bond cap and therefore must 
compete with many other requests for funding. 

Several states, such as Massachusetts, have 
exempted such green bonds from their caps, 
Hunter said, and the Green Bank would like 
Connecticut to take similar action. Hunter said 
the agency has had some discussions with legis- 
lators but cautioned that talks are preliminary. 

“Tt’ll be achallenge to move forward, certainly 
with the volume of projects that are necessary,” 
if the bond-cap exemption isn’t greenlighted, 
Hunter said. “It’s not to say we wouldn't be able 
to move forward, but the volume would be less.” 


Energy comparisons tricky 

Despite the millions of borrowed dollars 
spent so far on reducing the state’s energy 
use, estimates suggest the state’s energy 








|O 
i 
oO 
Ho 
oO 
x 
ive) 
Cs 
—4 
= 
eam 


Connecticut Convention 
Center, Hartford 


Project Cost: $2.2 million 
Estimated Project Savings: $131,000 
Actual Savings So Far: $285,990 


Description: This work included two 
separate projects at the Convention 
Center. The first was an installation 
of efficient LED lighting. The second 
was a “retrocommissioning” process 
that included HVAC upgrades, occu- 
pancy sensors and hot water con- 
servation measures. 


consumption may actually be rising. 

To measure its progress, DEEP has been 
using data from the Office of Policy Manage- 
ment that shows 2010 energy use of approxi- 
mately 3.9 trillion BTU. 

But DEEP’s recent Lead by Example report 
estimated the state’s total energy in use at 4.5 
trillion BTU, a 15 percent increase from 2010. 

While the mix of state properties is ever 
changing, and there has been new construction 
— at UConn for example — Duva cautioned 
against relying too heavily on the 2010 con- 
sumption estimate, which she said was com- 
piled from paper records and was likely miss- 
ing anumber of properties and utility accounts. 

“I don’t think we have a complete picture of 
what our energy use was in 2010,” she said. “I 
wish we had better information to work from.” 

She said she has far more confidence in 
the more recent estimate, as the state’s meth- 
odology for collecting energy-consumption 
data has become more sophisticated. DEEP 
has been using software to streamline ener- 
gy-data collection from agencies and utilities. 

“The simple conclusion anyone can draw 
from our energy work is we're making good 
progress,” Duvasaid. “The real challenge ahead 
of us is how we can scale up sustainably.”” 
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Online that Right at Home caregivers use when 
they clock out from that day’s client care. 
Instead of simply clocking their departure, 
Harvard added questions that a caregiver will 
answer on whether they noticed any change 
with the client during the shift, which could 
include things like changes in skin, ambulation, 
eating and toileting. Affirmative responses are 
sent immediately to case managers who decide 
the next course of action, such as anurse’s visit 
or acall to a doctor or family member. 

“We believe that being proactive and 
catching those things sooner and prompting 
the caregiver is a benefit for the client,” said 
Mike Flair, vice president of franchise busi- 
ness solutions for Right at Home in Omaha, 
Neb., where the company is based. 

Previously, Right at Home caregivers 
would report changes in condition to case 
managers, in addition to noting them in log 
books in clients’ homes, but the new system 
proactively prompts caregivers at the end of 
each shift to ensure they’re not forgetting to 
report any changes. 

The real-time reporting is key, Grabowski said. 

“Treally think that’s the big intervention here, 
this kind of reporting in real time at the end of 
a shift that allows the care manager to address 
something before it escalates into a problem that 
may necessitate a hospitalization,’ Grabowski 
said of the study, titled, “The Intervention in 
Home Care to Improve Health Outcomes.” 

Grabowski expects to collect data on more 
than 10,000 individuals during the study, which 
began last year and will run through 2017. 

“We'll have a really big number of care 
encounters to base any sort of inferences we 
have here on, so that’s really exciting,” he said. 

In preliminary observations from early 
adopters of the model, caregivers reported a 
change in condition after 2 percent of all shifts. 

The most common condition change was 
the care recipient seeming different, like 
reduced alertness or talking less, amounting 
to 40 percent of changes, Grabowski said. 
Another 20 percent were mobility changes, 16 
percent were skin-condition changes, 10 per- 
cent were toileting changes and 14 percent 
were changes in eating or drinking. 

“It will be important as we follow this to 
see the impact here that it ultimately has, but 
I think so far we're definitely seeing value 
just in terms of tracking where patients are 
at in terms of their changes in condition,” 
Grabowski said. “We’ve also introduced some 
of the hospitalization tracking as well around 
when individuals go to the hospital so they 
can have a real-time sense of not just when 
there’s a change in condition, but also any 
sort of hospitalization, to look at not just ... 
changes, but also the outcomes here.” 


Home care seeks government support 


Local participation 

Harvard has brought groups of Right at 
Home offices into the study in phases to pro- 
vide control groups against which to measure 
the effects of real-time intervention on pre- 
venting hospitalization. About 140 offices had 
been brought in before the group of 70 com- 
ing online by November and the final group 
of 70 will go online next spring. 

Offices such as Right at Home in Hartford 
County have served as a control group until 
they go online with the intervention reports. 

Harvard can look at offices that had the 
intervention technology and those that did 
not, and compare the rate of hospitalization. 
“So that’s a cornerstone of the whole pro- 
gram, reducing hospitalization,” Flair said. 

Robert Scandura, CEO and owner of Right 
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Robert Scandura shows a display in his 
Wethersfield office of a uniform and Navy Cross 
of late World War Il veteran Whitney W. Jacobs 
of Manchester, for whom his company, Right at 
Home, cared. Also displayed is a framed letter 
from a Jacobs relative who gave Scandura the 
items as a thank-you for caring for him. 


R 


at Home for Hartford County, is excited to 
have Harvard conducting the study. 

“AS a person who cares about caring for 
the elderly I think this Harvard study is a 
great thing,” Scandura said. “However, as a 
businessman, I feel that having the Harvard 
study separates us from everyone else and 
sets Right at Home as the industry leader.” 

He said his caregivers already call in cli- 
ents’ changes in condition right away, but the 
ClearCare reports will give Harvard the data 
it needs to track the impact of real-time inter- 
ventions as they’re made. 

Scandura’s Right at Home office, based in 
Wethersfield, is the franchise’s largest in the 
world based on revenue, according to Flair 
and Scandura. Scandura said he has about 
250 clients and more than 300 caregivers. 
Nonmedical client services include help toi- 
leting, bathing, cooking, errands and other 
personal care, plus medication reminders. 

Scandura’s office does not provide nurs- 
ing care, but he has 10 RNs who help oversee 
cases as an “extra set of eyes” on clients. 

Most families pay for the care themselves 
or through programs like long-term care 
insurance, Scandura said. About asixth of his 
clients qualify for Connecticut Community 
Care Inc. (CCCI) coverage, which applies to 
income-qualified clients moving from anurs- 
ing facility to home care and who are moving 
into homes that are insured and bonded, such 
as Right at Home, he said. 

“Essentially, they’ll pay us to keep people 
at home, take care of people at home,” Scan- 
dura said. “If this was done on a national 
level, just think about the savings that the 
government could have.” 

That’s the point Right at Home hopes the 
Harvard study makes as the industry tries to 
play what one executive called amore promi- 
nent role in the healthcare continuum. 
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“We're a lower-cost option,” Flair said. 
“We're not replacing the medical profession ... 
but we’re able to supplement what the health- 
care providers are doing with some pretty, 
what we call low-tech, low-skill type inter- 
vention and this one is a prime example of it.” 

Harvard also aims to apply anumeric value 
to the cost of reduced hospitalizations, he said. 

With that kind of data, Flair hopes the Har- 
vard study helps get home care a “seat at the 
table” in the national healthcare discussion. 

“As the healthcare system is evolving and 
pushing more care out into the home, we 
hope ... to be sort of in line to receive reim- 
bursement for providing care for someone 
in order to ... keep them from going back to 
the hospital,” Flair said, noting most private- 
duty homecare agencies are not reimbursed 
by government insurance. 

“Right now, there’s a fairly large chasm 
between home care, what we do, and home 
health care and care professionals,” he said. 
“I don’t mean this in a negative way ... we're 
sort of stepchildren in the grand scheme of 
health care. We’re looked at as kind of way 
out there and we're trying to ... align our- 
selves closer to healthcare providers, mean- 
ing, yes, we're kind of at the lower end of that 
in terms of complexity and skill sets and so 
forth, but we still play an important role. We 
hope to get more attention from healthcare 
policymakers and the government in general 
in terms of the value of home care.” 

If home care can save healthcare costs, 
healthcare dollars can stretch further, he said. 

Ideally, such care would qualify for Medi- 
care reimbursement, he said. Since 2008, 
Connecticut has adopted a program that 
incentivizes the elderly and disabled to join 
community-based or homecare programs, 
rather than checking into nursing homes, as 
a way to lower long-term care costs to the 


Ee HOE |e Oboe 
MCE 
“Ord tnap 


y ‘ing, 





= 
Pl 


Medicaid program, which spent $1.19 billion 
last fiscal year on nursing homes, according 
to the Department of Social Services (DSS). 
Right at Home sees clients all the time who 
would benefit from home care, Flair said, but 
because there’s no government reimburse- 
ment, families typically end up footing the bill. 


Personal touch 

Back in his Wethersfield office, Scandura’s 
affinity for the elderly is evident in the many 
thank-you letters tacked to an office wall, many 
from family members thanking Right at Home for 
its care of amom, dad, uncle, brother, sister, etc. 

He’s especially fond of World War II vet- 
erans for whom his office has cared and one 
wall contains a framed uniform and Navy 
Cross of aveteran, along with aframed letter 
from a relative who gave Scandura the items 
as a thank-you for caring for Private Whitney 
W. Jacobs of Manchester. Jacobs, of the U.S. 
Marine Corps Reserve, was awarded the 
Navy Cross in 1942 for extraordinary hero- 
ism in the Battle of Guadalcanal. 

Scandura said he got choked up when 
the family gave him Jacobs’ items. Scandura 
said he’s a World War II buff who volunteered 
when he was at the University of Connecti- 
cut to drive veterans to area legion posts and 
memorials, or out to lunch or events, and he 
enjoyed hearing their stories. 

Before he met his wife, he lived for about 
20 years with his grandparents after college 
and enjoyed the impact he had on their lives, 
taking them to dinner, shows and sharing 
their company. 

He worked first in the technology industry 
before joining Right at Home about 10 years ago. 

“As many headaches as you can have in this 
business, when you get one letter saying, ‘I don’t 
know what I would have done without you, 
that kind of makes my day,’ Scandura said. 
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Recent Awards Include: 
» ABC Platinum Safety Award 


» ABC Accredited Quality 
Contractor (ABC-AQC) 


» ABC Excellence in 
Construction Award 


» ABC Specialty Contractor 
of the Year 


» Contracting Business First Place 
Design/Build Award 


What Can We Do For You? 


860.871.1111 wWwww.nemsi.com 


166 Tunnel Road, Vernon, CT 06066 





License #s: E1-104939 ¢ S1- 302974 
P1- 203519 © F1- 10498 ¢ SM1-192 e MC-1134 













Award-Winning 
Partner 


For 50 Years, Clients Have Counted On NEMSI For: 








® HVAC, Plumbing and Process Piping 

e Design-Build Construction 

eFnergy Management Systems 

e LEED Certification Programs 

e Electrical Services 

e Comprehensive Preventive 
Maintenance Programs 


°24/7/365 Emergency Response 






WiCOR Services 


: pon England Mechanical 


Offices in: New London | Trumbull | Pawtucket, RI | Palmer, MA | Manchester, NH | Albany, NY 
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See the forest. See the trees. 


As accounting professionals, it's no surprise that we take a lot of pride in reconciling the 
smallest details for our clients. But it’s just as important to see the big picture. We take the 
time to get to know our clients and understand each business, Its goals, tts opportunities and 


at Federman, Lally & Remis 


CERTIFIED PUBLIC ACCOUNTANTS 


its threats. We think this makes us a little different. Our clients tell us tt makes us better. 


Federman, Lally & Remis — Not Your Typical Bean Counters. 


www.HartfordBusiness.com 


231 Farmington Avenue, Farmington, CT 06032 | 860-678-7100 | wwwélrcpa.com 
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MOVERS & SHAKERS 





Ericson Insurance Advisors president 
heading national insurance group 


Spencer Houldin, president of Ericson Insurance 
Advisors in Litchfield County, was recently installed 
as the 112th and youngest-ever chairman of the In- 
dependent Insurance Agents & Brokers of America 
(IIABA), a post not held by someone from Connecti- 
cut in more than 60 years. 

Houldin, 47, runs Ericson with his brother, Peter 
Houldin. The firm has offices in New York City and Bos- 
ton, and its staff of 22 insurance professionals handles 
accounts for more than 5,000 clients throughout the U.S. 


Mark Twain House & Museum 
announces new board members 


The Mark Twain House & Museum announced 
that Carolyn M. Johnson, CEO, Insurance Solutions 
for Voya Financial, and Charles H. Klippel, senior 
vice president and deputy general counsel, health 
for Aetna, have been elected to its board of trustees. 

Johnson is responsible for Voya’s annuities, indi- 
vidual life and employee-benefits businesses. Prior 
to this role, Johnson was president of Voya’s annui- 
ties business, a role that she held since she joined 
the company in 2014. 


Klippel joined Aetna’s law department in 1981. Af- 
ter a brief assignment as an investment attorney, he 
became the departments first full-time health lawyer 
and has held various legal positions in the company. 
In 2000, Klippel assumed his current role managing 
legal support for the company’s health operations. 


Harvey & Horowitz PC names principal 


Rocky Hill accounting firm Harvey & Horowitz 
PC has named Benjamin Thompson a principal. 
Thompson joined the firm in 2012 and has more 
than a decade of experience in providing audit and 
accounting, as well as tax and consulting services 
to clients in various industries. 

Thompson is responsible for the firm’s employee- 
benefit plan audit division. 


CT Medical Society 
installs 178th president 


Dr. Jeffrey A. Gordon was sworn in as the 178th 
Connecticut State Medical Society president in Sep- 
tember. A hematologist-oncologist at the New London 
Cancer Center, Gordon is the first Windham County 
physician to serve as CSMS president in 30 years. 

Gordon is dual board-certified in adult hematol- 


ogy and medical oncology, has held academic ap- 
pointments at the University of Connecticut School of 
Medicine and the University of Massachusetts Medical 
School, and held a number of leadership positions at 
Day Kimball Hospital, where he was medical director 
of hematology-oncology services from 2003 to 2011. 


CT Health board elects new members 


The Connecticut Health Foundation (CT Health) board 
of directors has elected two new members: Dr. Saud 
Anwar, chair of the Department of Internal Medicine 
of Manchester Memorial and Rockville General hospi- 
tals, and Tanya Barrett, senior vice president of 2-1-1 
Health and Human Services, a program of the United 
Way of Connecticut. They will serve through June 2019. 


Steffian Bradley Architects 
announces new stockholders 


Steffian Bradley Architects (SBA), a design firm spe- 
cializing in architecture, planning, interiors, lighting and 
urban design, announced that Derek Noble and Chris 
Waltz are now stockholders in the company. 

Noble has worked in SBA’s Enfield office for more 
than 10 years, serving as principal and design di- 
rector. He contributes more than 20 years of design 





experience to the firm in architectural and interior 
design, space programming and planning, site de- 
sign, and construction methodology. 

Waltz, a principal and operations director in SBA’s 
Enfield office, brings special expertise in accessibility, 
sustainability and building technology. He has diverse 
experience in the academic, healthcare, residential 
and senior-living sectors across the U.S. and abroad. 


Consulting Engineering Services 
names new president 


Consulting Engineering Services (CES), a full-ser- 
vice mechanical, electrical, plumbing (MEP) and fire 
protection engineering design and commissioning ser- 
vices firm, has named professional engineer Michael 
B. Walsh the second president in CES history, effective 
Jan. 1. Walsh is currently a vice president in the firm, 
which has an office in Middletown, and leads commer- 
cial design teams and CES’s commissioning practice. 

George Keithan will step down as president and 
remain CEO and a principal in the firm, focusing on 
engineering and mentoring staff. Keithan founded 
the company in 1994 and has served as president 
and CEO since then. 

Walsh joined CES in 2005. 
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NOTEBOOK 


NONPROFIT PROFILE 


Billings Forge Community Works 


227 Lawrence St., Hartford | www.billingsforgeworks.org 


To be a driving force for community participation and empowerment in Frog Hollow. 


Cary Wheaton, Executive Director 


Promoting access to healthy food, 
engaging youth and developing 
employment opportunities and 
economically sustainable social 


enterprises. 

2013 2014 
Total Employees 43 61 
Total Assets $572,783 $992,311 
Total Liabilities $70,568 $634,944 
Contributions & Grants $953,051 $882,022 
Program Service Revenue $702,457 $817,710 
Investment Income $296 $112 
Other $44,414 $75,972 
TOTAL $1,700,218 $1,775,816 
Grants $0 $0 
Member Benefits $0 $0 
Salaries/Employee Benefits $829,802 $963,051 
Fundraising Fees $0 $0 
Other $806,834 $957,613 
TOTAL $1,636,636 $1,920,664 
MARGIN $63,582 $(144,848) 

Base Salary Total Compensation & Benefits 


Cary Wheaton, Exective Director 


SOURCE: GUIDESTAR IRS 990 TAX FORM 





Dino Ricciardone, Main Street Willimantic branch man- 
ager delivers donation check to Project Genesis Inc. 
team members. 

Savings Institute Bank & Trust 
donated $3,000 to 18 local organizations 
including Olean Foundation Inc., The 
Matty Fund, Project Genesis and Pawca- 
tuck Neighborhood Center among others. 
The money was raised through the bank’s 
quarterly employee-funded Caring and Giv- 
ing Program, which focused on aiding indi- 
viduals with disabilities or special needs. 

e@@e@8 

The Connecticut Center for Advanced 
Technology Inc. (CCAT) and Pratt & Whit- 
ney have launched the Connecticut. Dream 
It. Do It. Ambassador Program, in which 
talented, young employees play the role of 


$145,696 


$157,696 


manufacturing industry ambassadors to 
area youth, promoting work in the industry 
and dispelling misconceptions about it. 

East Hartford-based Pratt & Whitney, a 
division of United Technologies Corp., is the 
first manufacturer in Connecticut to support 
the program. Pratt & Whitney employees, 
typically ages 26 and under, will reach out to 
primary and secondary school students and 
deliver the message that manufacturing is a 
rewarding career path. 

e@e08 

As a Catalyst sponsor, The United Bank 
Foundation Connecticut donated $20,000 
to the Aurora Foundation for their Signa- 
ture Breakfast. The annual event attracts over 
500 business, community and government 
leaders from the Greater Hartford region with 
all net proceeds from the event going to their 
community investment program. 

e@@e08 

The United States Department 
of Labor has awarded the Connecti- 
cut Department of Labor $924,509 to 
improve technology for existing workforce 
services and programs. The National Dislo- 
cated Worker Grant will help unemployed 
residents, jobseekers and employers better 
connect to workforce services. 

eee 

Junior Achievement of Southwest 
New England received a grant from 
Santander Bank to bring financial literacy 
programs to students in Hartford schools. 
The programs will teach students concepts 
related to budgeting, saving and money 
management with the intent of promoting 
the development of good financial habits. 
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Come over to the bank that won't switch on you. 


Please join the Hartford Business 
Journal at Infinity Hall on Thursday 
November 10, 2016 for a lively 
interactive discussion entitled Cyber 
Security: Are You As Secure As You 
Think? Listen to the experts on security 
from an IT infrastructure/compliance 
standpoint, legal implications of a 
breach, and understanding risks based 
upon current infrastructure. 





Breakfast will be served. 





Date: Thursday, 
November 10, 2016 
Time: 7:30 a.m. = 9:30 a.m. 


Where: Infinity Music Hall 
32 Front Street, Hartford 


Single Ticket Rate: $45.00 





Panel Discussion 
moderated by: 
Dale Rhodes 


Vice President of 
Sales and Marketing, 
Integrated IT Solutions 
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Business Loan =: Save $150 on the origination fee. 





Andrew 
Levchuk 


Attorney, Buckley 
Richardson 
& Gelinas 


Get a $150 statement credit OR an EMV-enabled 


Merchant Services 
terminal at no cost. 


Frank 


Vincentelli 
Chief Technology 
Officer, Integrated 


IT Solutions | [ ; | 
SS 


Business Advantage | Waive $35 monthly fee for first 3 statement cycles? 
Plus Checking =: AND S100 discount on first order of business checks.’ 


Sarah Malloy 
Assistant Vice : 
President, Aon . e e 
| Business Line 
Gece - Save $150 on the annual fee.° 
of Credit 














ra @ 
Peoples United 
at \_ Bank 
a intenpated 


ef IT Solutions All offers available only in Connecticut, apply to new accounts only, and expire on 12/31/2016. ‘Application and credit approval required. ¢ This offer is valid for new merchant customers 

only, and requires a three-year contract. Standard merchant agreement provisions and minimum processing volume thresholds apply. Statement credit to be paid in equal installments 

" over six months, commencing after account activation. Offer not applicable with Vantiv Mobile Accept deals. People's United Merchant Services, LLC (PUMS) is a joint venture of People’s 

(&® x 4K United Bank, N.A. and Vantiv, LLC. PUMS is an indirect subsidiary of People's United Bank, N.A. Vantiv and People's United Bank, N.A. are not affiliated companies. *There is a maintenance 
INFINITY. 


SECURITY SOLUTIONS 





fee of $35 when the average account balance is less than $25,000 per statement cycle. Monthly fee will be waived for the first three statement cycles following account opening. * Check 
order credit is applicable on the first order of checks only, is not transferable, and has no cash value. °First year only. Application and credit approval required. 
©2016 People’s United Bank, N.A. | Member FDIC | Equal Housing Lender 
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EDITORIAL 


CT’s wealth gap 
a threat to economy 


he United Way’s second annual ALICE report painted another striking picture of 
two distinct Connecticuts. 

There’s the affluent state in which Connecticut remains one of the wealthiest 
places in the nation, with an average per-capita income 141 percent above the national 
level. But there’s also a growing population — 38 percent of the state’s 1.36 million 
households to be exact — struggling financially, unable to afford basic needs such as 
housing, child care, food, health care and transportation. 

This resource-strapped population includes households living below the federal 
poverty level and those living above that level but who still struggle to meet what the 
United Way calls the average “household survival budget” for a Connecticut family of 
four, which ranges from $66,168 to $73,716 — more than triple the U.S. family poverty 
rate of $23,850. United Way has aptly labeled this group ALICE — for Asset Limited, 
Income Constrained, Employed. 

Make no mistake, this widening wealth 
gap, which mirrors a trend nationallyas > Now more than ever, we 
well, is a threat to the future well-being : ; 
of Connecticut. Unfortunately, Connecti- need a policy environment 
cut’s policies, along with an aging popula- 


that invites private-sector 


tion and technology replacing the human 
workforce, only threaten to exacerbate infrastructure and human 
the problem. 

Connecticut's ongoing budget crisis will capital investment. 
likely lead to a continuing decline in govern- 
ment services to the state’s most vulnerable 
residents, putting even more pressure on poverty-stricken families to fend for themselves. Cer- 
tainly the Great Recession had a major negative impact on the job-status and wages of many 
state residents, but it’s now been more than a half decade since that downturn struck. Since 
then, Connecticut’s economic recovery has lagged the nation’s, and our fiscal position remains 
weak, despite lawmakers passing two of the largest tax increases in state history since 2011. 

Continuing to raise taxes to ensure the same level of government services remains 
intact, however, is not the answer. That will only exacerbate the problem by encouraging 
more employers and mobile residents to flee the state. Connecticut’s tax-and-spend poli- 
cies have contributed to the gradual replacement of our well-paid, skills-based occupa- 
tions with low-wage jobs. In 2014, for example, 49 percent of jobs in the state paid less 
than $20 per hour, with two-thirds of those paying less than $15 per hour, the United Way 
report said. Projections show low-wage jobs will continue to increase in the year’s ahead. 

To be clear, Connecticut still has a highly-skilled and educated workforce, but that 
competitive advantage is slipping, especially with the out-migration the state has experi- 
enced in recent years. From July 2014 to July 2015, Connecticut lost anet 3,876 residents, 
or 0.11 percent of its population, one of only a handful of states to see its citizenry shrink. 
Typically those who move out of state are younger residents or people with the financial 
wherewithal to do so — two groups Connecticut desperately needs to retain and grow. 

There are no easy answers to reverse course and a market correction won't happen 
overnight. But the only way Connecticut will be able to regain its economic vigor of days 
past is by improving the education prospects of its citizenry, particularly urban and 
minority students, and attracting more high-quality jobs. That, of course, will require 
state lawmakers to improve the business climate and not resort to tax increases (and 
new regulations), at a time when pressures to do so remain at an all-time high. 

Now more than ever, we need a policy environment that invites private-sector infra- 
structure and human capital investment. | 


Last week’s poll results: 
Is U.S. Rep. John Larson’s $10B 
Hartford tunnel project a good idea? 


Does your company offer 
the ability to telecommute? 


43.8% Yes 


56.2% No 
To vote, go online to HartfordBusiness.com. t 
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OTHER VOICES 


Getting rid of a boondoggle 
for package stores 


By Edward P. Stringham 


ackage stores recently found an unlikely 
ally in their goal of holding on to an archa- 


ic, anti-competitive special interest known 
as minimum-bottle pricing — anti-alcohol advo- 
cates. These advocates often put forth opinion 
pieces dressed up as research and then make 
huge logical leaps in 
unrelated conversa- 
tions to restrict alco- 
hol consumption. 

The advocates 
argue that ending 
minimum-bottle pric- 
es for spirits and wine 
would be a significant 
risk to public health — 
despite the fact that 
the other 49 states 
with no such statute 
are doing fine health-wise. 

And they argue that the additional money 
charged to consumers was necessary to off- 
set societal costs — despite the fact that the 
additional revenue does not benefit the state 
or any public program. The anti-competitive 
policy simply lines the pockets of package- 
store owners who lobby vigorously to keep 
market forces out of their business. 

Minimum-bottle 
pricing is nothing 
more than a scheme 
that allows alcohol 
wholesalers to set 
the minimum price 
at which all retailers 
must sell. This artifi- 
cially imposed price 
—which has no calcu- 
lated relationship to 
the per bottle whole- 
sale price — disserves 
the public and only 
benefits retailers who 
wish to avoid compe- 
tition and make cus- 
tomers pay more. 

The minimum- 
pricing scheme has 
three negative eco- 
nomic effects. 

First, higher pric- 
es restrict how much 
alcohol consumers 
can afford, and a typical consumer has to 
switch to cheaper brands. While value brands 
offer good value for the money, why should Con- 
necticut be forcing us to consume cheap booze? 

Second, many consumers end up crossing 
state lines for lower prices. For both of these 
effects, Connecticut loses revenue. Connecti- 
cut already has high excise taxes on alcohol 





> Stores should be allowed 
to, or have to, compete for 
customers and set prices 
based on supply and 
demand, not arbitrarily 
established minimum- 
bottle prices. The pricing 
requirement serves no 
legitimate policy purpose 
but merely forces 
consumers to spend more. 


and lowering it would be a positive step. But 
even if the excise tax rate were lowered, mini- 
mum pricing would allow package stores to 
keep those savings for themselves. Thus, 
ending minimum pricing is the only strategy 
likely to result in lower consumer prices. 

Stores should be allowed to, or have to, 
compete for customers and set prices based on 
supply and demand, not arbitrarily established 
minimum-bottle prices. The pricing require- 
ment serves no legitimate policy purpose but 
merely forces consumers to spend more. 

Would lower alcohol prices lead to a 
decrease in Connecticut residents’ health? 
Not at all. We know from the Scientific Report 
of the 2015 Dietary Guidelines Advisory Com- 
mittee that moderate consumption of alcohol 
is shown to be a component of “a beneficial 
dietary pattern in most studies.” 

Another CDC study published in Ameri- 
can Journal of Public Health in 2011 cited 
moderate alcohol consumption as one of four 
healthy lifestyle behaviors that, in combina- 
tion, can help people live longer. The four life- 
style behaviors were: having never smoked, 
eating a healthy diet, getting regular physi- 
cal activity and moderate alcohol consump- 
tion. The CDC researchers concluded that 
these low-risk lifestyle behaviors, “exert a 
powerful and beneficial effect on mortality.” 
My own research on 
alcohol and _ earn- 
ings also found that 
drinkers earn 10 to 
14 percent more than 
otherwise _ similar 
non-drinkers. It like- 
ly has something to 
do with social drink- 
ers engaging in more 
business networking 
with colleagues and 
potential clients. 

While anti-alco- 
hol advocates try to 
confuse the issue in 
order to further their 
agenda, their points 
have little relevance 
to astate government 
enforcing a decades- 
old statute that 
serves only to protect 
package stores from 
competition in a free 
market. Ending minimum-bottle pricing will 
not lead to the end of society — it will simply 
mean better prices and more options for con- 
sumers, and a merrier state. | 
Edward Peter Stringham ts the Davis Pro- 
fessor of Economic Organizations and 
Innovation at Trinity College in Hartford. 


Send Us 
Your Letters 


The Hartford Business Journal welcomes 
letters to the editor and guest commentaries 
for our opinion pages. Electronic submissions 
are preferred and welcome at: 
editor@HartfordBusiness.com. 
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EXPERT CORNER 


Can we secure the internet of things? 


By William Malik 


he internet of things — the internet- 
working of everyday physical objects 


— is all around us. Every day our cars, 
homes, offices and even our bodies through 
things like medical devices are becoming 
more and more connected. 

At a recent event in Cleveland, security 
expert Bruce Schneier observed that compa- 
nies are deploying three kinds of internet-con- 
nected technologies: 

e Sensors, such 
as GPS devices, 
ATM always-on 
cameras and 
thermostats. 

e Real-time ana- 
lytics, such as 
user-behavior 
assessment pat- 
terns, weight and 
freight tools and 
traffic modelling. 

e Actuators, such as building HVAC sys- 
tems, automated locks, traffic signals and 
automotive steering and brake commands. 

Functionally, according to Schneier, these 
three categories of technologies combined 
make a robot, one that is difficult to control 
and even harder to secure. 

Many ofthesenew technologies bring excep- 
tional benefits to individuals and businesses. 


" a 
WAP: ~ Ahaltl 
William Mali 





BIZ BOOKS 


Yet, asmore and more devices become “smart,” 
and IoT becomes larger and more mainstream, 
massive streams of data also provide potential 
substantial value to criminals. 

In situations where threats may be evolv- 
ing as quickly as the device technology itself, 
a layered approach is best, but we all must 
do our part for this solution to work. Layered 
security requires coordination from citizens, 
the greater community, the business sector 
and government. The following are some 
steps each can take to help improve security: 


Businesses 

e Businesses must identify an informa- 
tion-security function and staff it appro- 
priately. This role should encompass 
responsibility for the security and integ- 
rity of intelligent devices alongside con- 
ventional information technology (Serv- 
ers, laptops, smartphones, networks and 
cloud-based services). 

e Establish policies that acknowledge and 
accommodate the presence of IoT within 
and around the enterprise’s environment. 

e Companies should open a liaison with 
local police agencies that might offer 
assistance in the aftermath of a crisis. 


Government 
eConsider how IoT vulnerabilities can 
impact citizens. Currently, core informa- 
tion technology is seen as the responsibility 


> AS more and more devices become ‘smart,’ 
and lol becomes larger and more mainstream, 
massive streams of data also provide potential 
substantial value to criminals. 


of its owner. After a noisy problem involv- 
ing a population harmed by an IoT vulner- 
ability, governments will act — but with 
a bit of foresight, that action need not be 
disproportionate or dysfunctional. 

e Understand that while the network was 
never the computer, networked devices con- 
centrate vast processing power. This aggre- 
gated IoT’ needs a governmental policy- 
based response. Individuals and businesses 
cannot change social policy fast enough. 


Social groups, clubs and 
not-for-profit organizations 
e Identify a device steward, Someone who 
would list their intelligent devices and 
occasionally check with the device ven- 
dors for any notices, warnings, recalls or 
suggested updates. 
e Have someone with IT skills available 
(as avolunteer or on call professionally) 
to help minimize the consequences of a 
defect or a serious attack on the group. 


e Understand how your group interacts with 
said devices and ensure everyone is aware 
of potential exposures as part of that 
group. Education is key to assessing risk. 


Individuals 

¢ Be aware of the population of intelligent 
devices in your home. If you have IoT 
devices in your home, check in regularly 
with vendors or a reliable third party for 
notices, bulletins or warnings concerning 
their devices. 

e Assess personal value vs. potential risk 
for each of the personal devices you con- 
sider purchasing. Do your homework, be 
informed. 

Securing IoT is achallenge, but with coopera- 
tion from the government, individuals and com- 
munities, as well as businesses, we can all take 
small steps to make the world asafer place. Hf 
William Malik ts a client-solution advisor 
at Optiv, an information security company. 


How winners think differently to create a competitive edge 


Think Differently to Create 

a Competitive Advantage and 
Maximize Success” by Stan Beecham 
(McGraw Hill Education, $25). 

We constantly get software updates from 
Microsoft, Apple and smartphone apps. Some 
are major; some routine; others fix glitches. 
Think of your brain as software (i.e. the oper- 
ating system,) your body as 
hardware and stress as 
malware. The brain tells 
the body what to do. The 
body complies — unless it’s 
influenced by the conscious 
or subconscious mind. Exam- 
ple: Conscious — You hurt 
your elbow and are unable to 
swing a golf club properly. Sub- 
conscious — You hit golf balls 
great on the driving range, but 
your game falls apart on the golf 
course and you don’t know why. 

The “why” involves your 
beliefs (i.e. your opinions about 
what you can or cannot do). The golf course 
presents challenges (e.g. bunkers, woods, 
water, etc.), which trigger subconscious 
messages about your ability to do some- 
thing well. When those messages say you're 
not good at golf, the results bear this out. 

Winners find ways to overcome these glass- 
half-empty messages. How? By reframing their 
beliefs from “I can’t do this very well’ to “I think 
Ican do thisifI change ...”). When you identify 


C6 F lite Minds — How Winners 
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ways to change and execute, the 
brain sends a positive subcon- 
scious messages. Guess what? 
Your game improves. 
At the end of a day winners 
ask “Was that the best I could 
do?” They acknowledge having 
off days, but they don’t dwell 
on them. They look forward 
to the next day. Beecham 
suggests a simple solution to 
monitoring your progress: 
“On the days you improved, 
give yourself a W for a win. 
Days that you fail to advance, give your- 
self an L for a loss.” When you begin stringing 
together Ws, youre well on your way to mini- 
mizing negative subconscious messages. 
Key takeaway: You're not competing against 
others; you're competing against yourself. 
e@@e0@8 
“People Tools for Business: 50 Strat- 
egies for Building Success, Creating 
Wealth and Finding Happiness” by 
Alan C. Fox (SelectBooks, $16.95). 


> Improv comedy teaches the art of saying ‘Yes, and’ 
to build the scene. The ‘Yes’ shows agreement; the 
‘and’ addresses their concer. 


Fox shows that the more you learn, the 
more you realize there’s still more to learn. 
He’s always adding tools to his toolkit. Here 
are some highlights: 

9. “You are not in the business of mak- 
ing telephone calls or writing emails.” 
How much time do you spend each day on 
the phone and with email? How much of that 
time helps you “make things happen” with 
your job? When it comes to evaluating per- 
formance, results count; “busyness” doesn't. 
Don’t get caught in the thick of thin things. 

12. “Wait three days.” 

There’s an emotional impulse 
to react quickly to bad news. 
Invariably, a shoot-from-the-lip 
response results in shooting 
yourself in the foot. Take some 
time to think about not only 
what happened but why it hap- 
pened. Once you identify the 
why(s) you can’t begin identi- 
fying fixes. Communicating 
“Let’s solve this problem” 
rather than dwelling on ‘the 





bell that can’t be unrung’ keeps people engaged. 
18. “Give it away.” Forget microman- 
agement. Delegate. Let people do what you 
hired them to do. Leverage their skills. The 
more they do, the more they learn — and the 
more productive the department, division, 
etc. becomes. When mistakes are made, 
remember that you make mistakes, too. 
26. “Ready, Set, Improvise.” Things 
rarely go as planned — especially in conver- 
sations and negotiations. You don’t know how 
the other party will react. Improv comedy 
teaches the art of saying “Yes, and” to 
build the scene. The “Yes” 
shows agreement; the “and” 
addresses their concern. 

In a nutshell: “You are the 
sole proprietor of your life.” 
The more tools you can use 
to build it, the greater your 
chances of success at home 

and work. | 
Jim Pawlak ts a nationally 
syndicated book reviewer. 
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— OF AMERICA BUILDS HOME WITH HABITAT FOR HUMANITY 
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P Bank of America employee 
volunteers (shown left) 
teamed up with Hartford Area 
Habitat for Humanity to build 
homes for local Hartford 
families. The build was part 


HALLORAN & SAGE PARTNER ELECTED TO EASTERN 
STATES EXPOSITION’S BOARD OF CORPORATORS 


Richard Roberts, a partner at Halloran & 
Sage LLP’s Hartford office, was recently 








elected to the Eastern States Exposition’s of the third Habitat Global 
board of corporators. OO. CWT ig and $i % Build Week, hosted in 
eo = “Sponsor ae  . celebration of the bank’s 
a) The volunteer board is comprised of | Rank ofh | | P ageuearconimiineitin 
noted civic, business and agricultural wy re for Humanity 
leaders from all six New England states. 
Roberts is one of 24 individuals from 
Richard Roberts Connecticut currently serving as a 
Si Gheene sce mre nee corporator. 
e@@e@ 
WEBSTER BANK SELECTED AS 
BUSINESS OF THE YEAR 


Webster Bank has been chosen as the 
Business of the Year by the Northeastern 
Economic Developers Association. John 
Guy, executive vice president and director 
of business banking, accepted the award 
on Webster’s behalf. The award is given 
John Guy each year to a regional for-profit company 
feet ee ee eas that has shown outstanding and continued 
commitment to the economic well-being of the communities it serves. 

















OTIS ELEVATOR DONATES — MERCY HOUSING AND SHELTER 





P Otis Elevator recently donated funds to assist with the purchase of 
the Roped Hydraulic elevator at Mercy Housing and Shelter’s St. 
Elizabeth House. An open house and ribbon-cutting ceremony was 
held to celebrate the organization’s “A Time for Mercy” campaign 
and the restoration and improvements to St. Elizabeth House. 
Pictured (from left) are: James Weeks, Shannon Cowles and 
Courtney Colabrese. 
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CERC RECEIVES RECOGNITION FROM NORTHEASTERN 
ECONOMIC DEVELOPERS ASSOCIATION 


The Connecticut Economic Resource Center has been presented with 
the Marketing Award for Outstanding Visual Marketing and Promotion 
for Economic Development by the Northeastern Economic Developers 
Association. 


REGISTER TODAY! 
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HealthCare 
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of Hartford & Decker 
Event PARTNERS: 


7:30 — 9:30 a.m. To register, visit: HartfordBusiness.com/event/lifetime Che S8ond SBallroom 
or contact Kaleigh Hickey at khickey@HartfordBusiness.com UGAUSIAGE 
The Bond Ballroom, 338 Asylum Street, Hartford or call 860.236.9998 ext. 137 | 


Single ticket price: $75: Table of ten: $700 v Pertect 
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and festive year round with our 
exterior seasonal program! 


ab CT MORNING Blend 


It’s the up-+to-date information 
you need to do better business! 
Interiors 


indoor / outdoor plantscapes * holiday decor Sign Up today at HartfordBusiness.com: 


Bars Click on the ‘SUBSCRIBE’ button 
P.O. Box 2468, New Britain, CT 06050 [Essen — 
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www.newleafinteriors.com 
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AO] CAN Selene 


Vendors to pay. 

Payroll to meet. 

Receivables to collect. 

A business you re eager to grow. 


tf 
i : 
i 
an 


WE’LL CUSTOMIZE acash management solution that 


works 24/7 for you — with the help of these timely offers. Call 855.468.3739 


or stop by a nearby 
Up to 9100 off your Merchant Services processing fees WO Osawa ails, Cee ce 


FREE payroll processing for 3 months 


PLUS find out about other offers by contacting your Webster Business Banker. Sy WebsterBank 


LIVING UP TO YOU® 


MERCHANT SERVICES OFFER: Sign a new Webster Bank Merchant Services agreement and get up to $100 off your processing fees. Actual processing fees incurred are credited monthly for the first three billing statement months until 
such time that $100 is reached or 3 months elapse - whichever occurs first. This offer is valid for new Webster Bank Merchant Services customers only and for accounts opened between 10/3/2016 and 10/31/2016. Limit of one offer 
per merchant tax ID. Webster Bank Merchant Services are offered through an agreement between Webster Bank, N.A. and First Data Merchant Services Corporation. Webster Bank and First Data reserve the right to extend, modify or 
discontinue this offer at any time without notice. Terms subject to change. Merchant account is subject to credit approval. PAYROLL SOLUTIONS OFFER: Receive free payroll processing fees for 3 months plus free Human Resources 
360 online services. First payroll must be run by 12/31/2016. Payroll Services are offered through an agreement between Webster Bank, N.A. and Complete Payroll Solutions, LLC (CPS). 


The Webster Symbol is registered in the U.S. Patent and Trademark Office. Webster Bank, N.A. Member FDIC. ©2016 Webster Financial Corporation. All rights reserved. 
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_ ts your last-gen network 
"9 struggling to keep Up2= 


Business keeps changing. Emerging technologies are bringing 
new opportunities and even bigger network challenges. You 
need a network that’s more agile, more affordable and more 
capable of preparing your company for the next big change. 


THE SOLUTION IS COMCAST BUSINESS 

We offer an advanced Ethernet solution designed to flex to the 
growing demands of your business. Whether it’s connecting 
multiple locations, Supporting a mobile workforce, Bring Your 
Own Device or whatever new challenge tomorrow brings. 





IT’S A GAME-CHANGER 

We've invested over $5 billion in an advanced communications 
infrastructure. It’s a high-speed, high-capacity fiber network 
that scales to 100 Gbps and is a cost-effective alternative to 
legacy I1systems. It all adds up to seamless, scalable and 
consistent performance that changes the game. 


Call 855-221-8812 to see what Comcast Business can do for 
your organization. Because you can't build the business of 
tomorrow on the network of yesterday. 
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Call 855-221-8812 


or visit business.comcast.com/change 


YOU CAN’T BUILD THE BUSINESS OF TOMORROW 
ON THE NETWORK OF YESTERDAY. 


Restrictions apply. Call for details. ©2016 Comcast. All rights reserved. 
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